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Foreword

Dear readers,

In every activity we do, we want to serve the needs 

of our clients and to meet the expectations of our 

stakeholders. In 2018, Sberbank Europe conducted 

a group-wide sustainability survey in order to learn 

about our stakeholders’ priorities and expectations 

from Sberbank Europe in the area of sustainability. 

The outcome of the survey builds the foundation of 

Sberbank Europe sustainability report 2018. 

Sberbank Europe will continue its efforts to ensure 

the quality and accessibility of products and services 

based on extraordinary customer experience. Being 

present in eight markets in Central and Southeast-

ern Europe, Sberbank Europe aims to contribute to 

regional economic development and prosperity by 

providing financial solutions to local customers.

We can only succeed by caring about the wellbeing 

of our employees, fostering diversity, team spirit and 

corporate culture. Above all, we want to enhance 

energy efficiency by a sustainable resources manage-

ment. 

Being part of Sberbank of Russia, the largest Russian 

bank that has a long tradition in Corporate Social 

Responsibility, our sustainability mission is clear: We 

strive to always act responsibly, with highest atten-

tion to the wellbeing of the society, our employees 

and the protection of the environment. We aim to do 

our business in a way that is in the interest of all par-

ties Sberbank Europe interacts with.

Sonja Sarközi, CEO Sberbank Europe
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Introduction to the report

Sberbank Europe recognizes the need to regularly 

provide reports on its impact on society, the econo-

my and the environment. Sberbank Europe strives to 

ensure transparency of its resolutions and activities 

that affect society, the economy and the environ-

ment.

With the following consolidated Sberbank Europe 

Group sustainability report, the bank aims to trans-

parently inform its stakeholders about the main 

non-financial performance indicators of Sberbank 

Europe in 2018. 

Reporting requirement according to NaDiVeG: Since 

2017, the Sustainability and Diversity Improvement 

Act (NaDiVeG), which transmitted the EU Directive 

2014/95/EU into national law, requires large compa-

nies of public interest to report information on en-

vironmental and social issues. The main objective 

of the Directive is to promote transparency and to 

improve relevance, consistency and comparability of 

disclosed non-financial information.

Sberbank Europe Headquarters at Schwarzenbergplatz in Vienna

Management Board of Sberbank Europe
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ABOUT 
SBERBANK 
EUROPE

AUSTRIA
Sberbank Europe AG

SLOVENIA
CROATIA

HUNGARY

SERBIA

CZECH REPUBLIC

BOSNIA AND 
HERZEGOVINA

GERMANY

 

Sberbank Europe AG, headquartered in Vienna, 

Austria, is a banking group that is 100% owned 

by Sberbank of Russia, the largest bank in Russia. 

Sberbank of Russia is servicing more than 70% of 

the Russian population. The European subsidiary 

Sberbank Europe is present in eight European 

markets: Austria, Germany, Bosnia and Herzegovina 

(Sarajevo and Banja Luka), Croatia, the Czech 

Republic, Hungary, Slovenia and Serbia. Sberbank 

Europe Group has around 713,000 customers, 

operates 188 branches, and counts more than 4,000 

employees across Europe. As of December 2018, 

Sberbank Europe reported a net profit of EUR 34 

million and total assets of EUR 11.7 billion.

Sberbank Europe‘s market presence
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Strategy

Since Sberbank of Russia acquired Volksbank 

International in 2012 as part of the international 

expansion strategy and rebranded it into Sberbank 

Europe, major steps have been taken to gradually 

transform Sberbank Europe into a fully-fledged, self-

funded and profitable European banking group with 

a strong focus on retail, small and medium-sized 

enterprises (SME) and corporate customers in Central 

and Southeastern Europe (CEE/SEE).  As an integral 

part of one of the most dynamic and successful 

financial providers in the world and the largest bank 

in Russia, Sberbank Europe aims to build sustainable 

bridges between Russia and the European markets. 

The vision of Sberbank Europe is to win customers 

for life and to become the bank of choice for cross-

border business between Europe and Russia/CIS – 

the markets of Sberbank’s presence. 

Having a universal product portfolio with attractive 

conditions for retail, SME and corporate clients and 

following the purpose to add value for our customers 

is key in order to build and maintain long-term 

customer relationships and to ensure a high level of 

customer satisfaction. Since Sberbank entered the 

European market, it has registered a continuous 

growth of its customer base in the markets of its 

presence, demonstrating the customers’ trust that is 

gradually evolving. 

In order to be a sustainably successful and profitable 

banking group, Sberbank Europe is convinced that it 

needs to offer extraordinary service based on fast and 

efficient processes, on a digital end-to-end customer 

journey as well as on seamless and unified customer 

experience across all channels.

The customers’ changing needs and expectations 

from their financial providers are mainly deriving from 

an accelerated digital transformation, technological 

changes and demographic developments. Sberbank 

Europe knows that in order to satisfy customers’ 

needs, it has to undergo a deep transformation 

to become a banking group with a strong digital 

edge. Sberbank Europe is therefore consequently 

digitalizing and simplifying all its processes in order 

to deliver high-quality, convenient and competitive 

products at fair conditions that are available online 

and offline, wherever our customers approach us. 

The bank’s solid funding profile (customer loans are 

fully covered by customer deposits) enables Sberbank 

Europe to provide loans to its regional customers, 

supporting the CEE/SEE region to further develop 

and prosper. 

Sberbank Europe’s business model is based on four 
pillars:

• Profitable: Following a successful business year 

2018, Sberbank Europe focuses on utilizing its 

capital and resources to further grow the business 

of its subsidiary banks, including its German branch 

Sberbank Direct. Stable income streams, improved 

asset quality and an enhanced risk management will 

be the main contributors for sustainable business 

results in the years to come. 

• Self-funded: Sberbank Europe pursues a self-

sustainable growth supported by retained 

earnings, prudent capital management and capital 

allocation processes to ensure compliance with all 

prudential requirements. Furthermore, the Group is 

continuously optimizing its funding mix to maintain 

self-funded operations based on stable client deposits 

and a well-balanced funding demand and supply. 

• Modern: Sberbank Europe will continue upgrading 

its digital capabilities and developing an adequate 

mix of physical and online presence, ensuring a 

unified and superior customer experience across all 

channels. 

• Light: Sberbank Europe continues to improve the 

efficiency of its operations by strict cost management 

and an effective steering of its subsidiary banks.
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Corporate values

Sberbank Europe’s corporate values are at the core 

of our attitude towards life and work. Our corporate 

values are an internal compass that helps us make 

decisions in complex situations. 

All for the customer: All our activities are built 

around clients and are in their interests. We aim to 

surprise and delight clients with the quality of our 

services and attitude. We aim to exceed our clients’ 

expectations.

We are a team: We gladly help each other working to 

achieve a common goal. We help our colleagues grow 

and develop. We are open and trust our colleagues. 

I am a leader: We take responsibility for our actions 

and for what is happening around us. We are honest 

with each other and with our clients. We continu-

ously develop and improve ourselves, the bank, and 

our environment.

Sberbank Europe corporate values

Products and services 

RETAIL BUSINESS LARGE CORPORATE & 
INVESTMENT BANKING

SME BUSINESS

Mortgage and consumer loans Investment financing Liquidity financing 
(Working Capital/Overdraft)

Current accounts and savings 
products Working capital financing Investment financing 

(Equipment/Business facilities)

Credit cards Trade finance and transaction 
banking

Treasury and trade 
finance products

Focus on digital banking & 
partnership programs

Treasury products Transaction business support

Sberbank Direct in Germany: online 
retail bank offering savings accounts 
and instant loans

Real estate financing Real estate financing
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SUSTAIN-
ABILITY AT
SBERBANK
EUROPE

Sustainability survey 2018: 
What matters to our stakeholders? 

In 2017, Sberbank Europe started the process of 

defining and evaluating the most relevant areas 

in relation to sustainability and corporate social 

responsibility by conducting an impact analysis 

within the bank’s core team for non-financial 

reporting. The impact analysis was followed by a 

comprehensive stakeholder survey in 2018. With the 

goal to understand the priorities and expectations 

of our stakeholders in the area of sustainability, 

Sberbank Europe conducted a group-wide 

anonymous sustainability survey among its most 

relevant stakeholders. The following stakeholders 

have been identified as relevant by the bank’s core 

non-financial reporting team: employees, customers 

(retail, corporate & SME), management (Board 

Members and B-1 managers), business partners, 

authorities/regulators, Works Council as well as 

representatives of the shareholder Sberbank of 

Russia. The stakeholders were asked how important 

it is to them that Sberbank Europe is committed 

to a particular sustainability area and how they 

perceive Sberbank Europe’s current engagement 

within this topic.

The outcome of the survey resulted in the creation 

of a materiality matrix, illustrating the relevance 

of the material topics to Sberbank Europe. The 

materiality matrix shows the topics that are of 

highest relevance for our stakeholders and have an 

impact on environment and society overall. Hence, 

all topics in the upper right corner of the materiality 

matrix above the red line were defined as material for 

Sberbank Europe. The topics below the red line are 

not material according to the sustainability survey, 

however, they will be covered in the sustainability 

report as Sberbank Europe defines them as relevant. 
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Quality and accessibility of products & 
services: Ensuring quality and accessibility 

of products and services, fostering respectful 

client relationships and striving to offer the 

most modern digital banking services and a 

unified user experience. Focus on seamless, 

nearly instant and fully automated end-to-end 

processes to continuously improve customer 

experience. 

Responsible financing: Contributing to regional 

economic development and prosperity by 

providing financial solutions to local customers. 

Responsible financing by supporting sustainable 

regional industries.

Employees: Supporting employee health and 

wellbeing by fostering diversity, corporate 

culture and employee engagement while 

enhancing learning & development, talent 

management as well as a fair and transparent 

remuneration policy. 

Environment: Enhancing energy efficiency and 

minimizing negative environmental impact by 

sustainable resources management.

Ethics & compliance: Prevention of corruption 

and money laundering and protection of human 

rights by responsible and ethical conduct.

Security & data protection: Ensuring 

information security and data protection of all 

stakeholders.

Charity and sponsorship: Supporting local 

initiatives, projects and events with a social or 

cultural dimension and promoting a healthy 

lifestyle.

Stakeholder communication: Enhancing 

transparent and regular communication with 

all stakeholders of Sberbank Europe.

Our priorities

Materiality matrix 
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Risk assessment 

During the annual evaluation of non-financial 

priorities of Sberbank Europe, the core team together 

with the Risk department has assessed the non-

financial risks according to their materiality in terms 

of ecological and/or social impact. Furthermore, all 

risks related to the sustainability priorities have been 

covered during the risk identification and materiality 

assessment process in a close cooperation between 

the Risk Management department and all other 

departments, to identify any potential relevant risks 

and evaluate the risk management controls. 
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QUALITY AND 
ACCESSIBILITY 
OF PRODUCTS 
& SERVICES

Our retail customers

Sberbank Europe has a long-term commitment 

to operating in Central and Southeastern Europe.  

It understands that in order to conduct its business 

in a sustainable manner it needs to align its interests 

to that of its customers.  Sberbank Europe’s retail 

strategy goes hand-in-hand with the overall strategy 

of Sberbank to grow in segments where the bank 

creates added value for its customers. Sberbank 

Europe has therefore set its retail focus on digital 

sales, partnerships and lending in all its markets.

Sberbank Europe’s aim is to build and foster long-

term relations with its customers, by creating a 

sustainable business model for the future. It strives to 

do so by offering high-quality products and services 

through different channels.

RETAIL CUSTOMERS OF SBERBANK EUROPE GROUP (IN THOUSAND)

2014 2015 2016 2017 2018 

449,000

634,000 654,000
702,000

564,000
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Front and centre are customer needs and accessibility: 

a customer-centric approach. Sberbank Europe’s 

vision is to build partnerships for life by making 

financial services personal and fast. That approach 

has been recognised by the customers of Sberbank 

Europe Group, with Net Promoter Score (NPS) 

among retail customers in CEE reaching +29% in 2018 

– exceeding the average across these markets by a 

factor of almost two. Another result of our customer-

centric approach is the growth of Sberbank Europe’s 

active retail customer base, which increased from 

449,000 in 2014 to 702,000 in 2018.

Ensuring quality and accessibility of our 
products and services

Sberbank Europe aims to provide simple and 

transparent products delivered in an accessible 

manner, with the highest attention to safety and 

security. This starts with the needs of the customers 

and customer-centricity being the watchword 

behind any product development decision. Focusing 

on offering high-quality products and services 

aligned to customer needs leads to higher customer 

satisfaction and retention.

In 2018, Sberbank Banja Luka was the second bank 

within Sberbank Europe Group (after Sberbank 

Serbia in 2017) joining the prestigious international 

certification program ICERTIAS “Customer’s Friend”. 

ICERTIAS recognizes legal entities that have a high 

quality relationship and provide superior service and 

support to their customers, employees and business 

partners. 

Clear, simple and consistent interaction with 

Sberbank Europe is the guiding principle in designing 

our customer journeys. An ongoing effort is being 

made to simplify the process of obtaining and 

accessing our banking services by increasing 

transparency and speed. Sberbank Banja Luka obtained ICERTIAS “Customers’ Friend” certificate

SHARE OF RETAIL PERSONAL LOANS ORIGINATED THROUGH ONLINE CHANNELS
(SBERBANK EUROPE GROUP)

2015 2016 2017 2018 

20%

16%

12%

08%

04%

00%
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Omni-channel access and product innovation 

In February 2018, Sberbank Europe started offering 

online loans to its German customers. All steps 

for obtaining a loan can be taken online. From 

application, via identification and signing of the 

contract to uploading the required documents – the 

customer can carry out the entire loan process easily 

and transparently with a few clicks. A loan decision 

is made within seconds, and the money is available 

quickly and easily within 24 hours. In addition, the 

instant loan provides great flexibility. The customer 

can arrange variable repayment terms, make use of a 

loan repayment pause once a year or conduct special 

repayments. 

In terms of product range, the focus is to reduce 

complexity around the product portfolio offered by 

Sberbank Europe. The objective is to offer a reduced 

number of products in each of the main categories 

(current account, savings account, term deposit, 

overdraft, credit card, personal loan, mortgage loan), 

with clear customer benefits and transparent pricing 

structures in each of our markets.

This approach can be seen in Sberbank Hungary, 

where the “Fair Plusz” personal loans have a "best 

interest rate" guarantee and some of the most 

favourable conditions in the market. The latest 

advertising campaign illustrates this with the slogan 

“Tell us what you wish for”, featuring people saying 

their wishes while Sberbank Hungary helps to realise 

their dreams.

Sberbank Banja Luka has a similarly affordable and 

customer-friendly personal loan. The bank started 

2018 by offering the lowest interest rate in the 

market, and continued by removing loan processing 

fees for customers who applied online between July 

and September.

The banking industry is under constant influence of 

fast technological changes. Sberbank Europe is very 

well aware of the changing technological environ-

ment as well as the changing needs of its customers 

and their gradual shift towards digital channels.

Sberbank Europe constantly strives to offer the most 

modern digital banking services, with unified user 

experience and focus on seamless, nearly instant and 

fully-automated end-to-end processes for a better 

customer experience. 

In 2018, Sberbank Europe introduced new digital 
services and functionalities across its subsidiary 
banks:
− Customers of Sberbank Bosnia and Herzegovina 

and Banja Luka can now withdraw cash from ATMs 

via mobile banking app.  The new service mCash, 

awarded “Digital Project of the Year” by “Banke i 

Biznis” magazine, is helpful in the event of payment 

card loss as well as for those who prefer leaving their 

wallets at home.

− Open banking with Token was introduced by Sber-

bank Slovenia as one of the first banks in Europe in 

preparation for the PSD2 regulation coming into 

force. Using the Token iOS and Android mobile appli-

cations, customers of Sberbank Slovenia will be able 

to benefit from open banking, with services such as 

one-click e-commerce and account aggregation.

− Sberbank Czech Republic, one of the first European 

banks to “employ” software robots, has introduced 

a second robot named “Adina”. The robots perform 

routine back-office tasks allowing their human col-

leagues to concentrate on more creative and sophis-

ticated work.

− Sberbank Slovenia was awarded for having the best 

mobile website in Slovenia (E-LABORAT, March 2018),

Sberbank Serbia introduced new instant payment system, enabling its 
customers to conduct almost real-time transactions.
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and ranked second among desktop websites.

− Sberbank Serbia has activated the most up-to-date 

system of instant payments. It allows Serbian cus-

tomers to receive up to RSD 300,000 (EUR 2,533) 

within a few seconds after the transaction has been 

made. The service is available 24/7, 365 days a year.

− In 2018, Sberbank Serbia launched a unique 

co-branded payment card in cooperation with 

NIS-Gazprom. Both companies were awarded the 

prestigious „Banking Technology Award” for their 

contribution to developing banking technologies. 

− In cooperation with Tisak and Mastercard, Sber-

bank Croatia launched a new service, enabling cus-

tomers to pay their monthly bills with Maestro cards 

and Mastercard credit cards at over 750 TISAK points 

of sale.

− Sberbank Hungary has updated its online bank-

ing service, offering a better user experience and a 

renewed design, registering a growth in customer 

log-ins of 17% compared to 2017. The new respon-

sive design offers an e-statement function as well as 

SMS-transaction signature.  

With the constant development of digital services, 

Sberbank Europe enables customers to improve the 

management of their financial life. However, despite 

the strong focus on digital channels, the bank still en-

sures accessibility for non-digital customers.

Within Sberbank Europe’s omni-channel approach, 

customers can choose between more traditional 

channels and ways of communicating with our bank 

such as visiting our branches and meeting our advi-

sors, and our digital channels such as using our on-

line and mobile banking services. The customer can 

also choose how, where and when they conduct their 

banking activities.

For Sberbank Europe, our customers are in the center 

of all our activities. Our organization, systems, prod-

ucts and services are our tools. Our relationship with 

the customer is the soil we cultivate. We are commit-

ted to fulfilling our customers’ needs and expecta-

tions.

As a bank, we constantly ask ourselves what our cus-

tomers expect of us and how we can best fulfill these 

expectations. Our maxim at Sberbank Europe is to 

act entrepreneurially in the interests of our custom-

ers. We are interested in building long-term business 

relationships founded on trust and common under-

standing. We aim to earn this trust by demonstrating 

expertise and flexibility in our day-to-day work.

We rely on proficient, proven customer relationship 

managers with adequate scope for decision-making, 

who are capable of exploring individual needs and of-

fering creative solutions, based on customers’ needs

Providing financial solutions to 
corporate clients 

Sberbank Bosnia & Herzegovina and Sberbank Banja Luka obtained 
Golden BAM award for mCash being recognized as “Digital Project of 
the Year”.

Sberbank Czech Republic increased efficiency and embraced robotics 
in daily work.
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and financial literacy. We work to understand our 

customers’ business needs and establish ourselves as 

their long-term financing partner. 

As a newcomer to the CEE/SEE banking market, we 

are committed to working with our customers to 

develop flexible, tailor-made solutions. With a stable 

ownership structure and a solid funding and capital 

base, Sberbank Europe is well equipped to take on 

this role. 

Bridge to Russia 

Sberbank Europe’s parent company is one of the 

world's biggest banks, as well as the largest bank in 

Russia. Hence, Sberbank Europe is the natural bank-

ing partner for companies doing business in Russia 

or CIS markets. Despite a challenging political envi-

ronment, business with Russian companies is grow-

ing again. The availability of various raw materials in 

Russia is highly attractive to Austrian and CEE com-

panies, with the timber and paper industry making 

use of this in particular. Belonging to Sberbank of 

Russia, the bank with the largest customer base in 

Russia, we offer direct access to the Russian mar-

ket. For us, Russia is another home market, and our 

expertise and service in dealing with Russian public 

sector and government organizations reflect that. 

With a network of banks covering eight countries in 

Central and Southeastern Europe, Sberbank Europe 

offers end-to-end service for companies looking to 

do business and roll out projects in these growing 

markets. 

Sberbank Europe aims to support our customers by 

acting as a bridge between the CEE/SEE region and 

the diverse Russian market with the vast opportuni-

ties it offers. 

It is primarily the CEE customers, who often maintain 

business links to Russia and are long-standing clients 

of Sberbank Europe’s local CEE banks. Not only do the 

local banks know their own markets inside out, they 

also understand the potential for business with Rus-

sia and have extensive experience in setting up and 

supporting foreign trade deals. Sberbank in Hungary 

specializes in guarantee business, while the Czech 

Republic is focusing on structured financing and FX 

& interest hedging. Slovenia and Croatia are particu-

larly strong at servicing medium-sized businesses, 

while our Serbian and Bosnian banks are a special 

bridgehead for the financing of trade with Russia. 

Cooperation with CEE 

Within Sberbank Europe Group, Sberbank Europe AG 

as the Group’s Head office is acting as an agent of 

joint deals in our countries of presence. The corporate 

finance team of Sberbank Europe AG is both generat-

ing new transactions and coordinating joint financ-

ing with subsidiary banks or is enabling financing of 

subsidiary banks by taking over a financing stake in 

bigger transactions. Our business model is set up to 

utilize the full potential as a banking group acting in 

several markets in CEE countries. Our Group has es-

tablished different platforms of interacting and com-

municating about business opportunities. By using 

Group synergies, we are following an efficient busi-

ness concept. We are working in joint teams, serving 

cross border clients to support local business in our 

counties of presence. 

Team of Sberbank Europe at WKÖ Exporttag the largest trade finance  
fair in Austria
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Single point of contact 

Therefore, already in 2017, Sberbank Europe has intro-

duced the role of "Parent Account Manager" within 

its European banking network. These specialists act 

as the single point of contact for a particular corpo-

rate customer. Many of our corporate clients are part 

of large international corporations, with Group op-

erations in various countries. We service our clients 

across national borders in accordance with our "one 

face to the customer" principle. The major advantage 

for the customers is to have a single contact person 

who can guide them through the entire Sberbank 

Group, no matter in which country of Sberbank’s 

presence a customer approaches us. 

This principle is of key importance also in our bridge 

function, which is all about targeting new clients 

and offering them our support in their business re-

lationships between CEE and the Russian market. 

The Parent Account Manager acts as an entry point, 

sounding out the possibilities available within the 

Group. This approach gives us a better overview of 

our clients and their needs while improving our cost 

and resource efficiency.

Our service: offline and online 

Following the trend of digitalization within the bank-

ing industry, Sberbank Europe is aiming to offer its 

customers the best service not only offline but also 

online. We provide online banking for all new cus-

tomers for whom we open a current account. The 

average rate of online banking users among corpo-

rate clients within Sberbank Europe Group is steadily 

growing. In our Slovenian subsidiary, the percentage 

of online banking users stands already at close to 

100%.

BANK OF BUSINESS PARTNERS
The main goal of Sberbank of Russia’s Strategy 2020 

is to develop the bank to the next level and to com-

pete with global technology companies, while re-

maining the best bank for customers and businesses. 

Sberbank of Russia has a clear goal of becoming a key 

technology player on the Russian market, support-

ing clients with an array of services that are beyond 

traditional banking products. While Sberbank Europe 

relies on a more modest pool of resources, it is able to 

benefit from digital innovations of Sberbank of Rus-

sia.

One such innovation is “Bank of Business Partners” 

or bbp (https://bankofpartners.com/en). It is a com-

pletely free of charge platform for exporters and im-

porters. The mission of the platform is to create the 

best online environment for the entire community of 

foreign traders, helping them to find companies and 

performers for all types of tasks: from translating a 

contract to taking pictures of cargo in port, to find 

manufacturers of goods or representatives in differ-

ent countries for free and without intermediaries.

Apart from search and post option, the platform also 

has counterparty verification services as well as a 

private online chat function. New services are being 

added and the number of business partners is grow-

ing rapidly. 

Bbp is just one example of a digital solution developed 

by Sberbank of Russia that has been implemented by 

Sberbank Europe and offered to its customers. Going 

forward, Sberbank Europe aims to introduce new 

digital innovations to its European clients that help 

them meet the challenges of tomorrow.
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With a presence in eight markets in Central and East-

ern Europe and a wide range of banking products 

and services offered by Sberbank Europe subsidiary 

banks, Sberbank Europe contributes to the macroe-

conomic growth and prosperity of the region and its 

society. The bank has set an ambitious goal to foster 

the growth of these emerging markets. More than 

90% of all corporate customers of Sberbank Europe 

operate within the core markets of Sberbank Europe 

Group. In our subsidiary Sberbank Bosnia & Herze-

govina, 100% of customers are local companies. Ac-

cording to the main macroeconomic parameters, 

the economic development of the countries in which 

Sberbank Europe Group operates was positive in 

2018 – as in the years before – and the real econom-

ic growth far exceeded the EU’s average. CEE coun-

tries, which are member states of the EU, achieved 

growth rates (preliminary figures) in 2018 of approx. 

4%, but even the Western Balkan countries reported 

a respectable growth of 3.8%. Serbia should be em-

phasized here, which experienced a respectable up-

swing, growing, in real terms, by approximately 4.3% 

in 2018 after 2% in 2017.

In the following overview, we want to highlight some 

concrete examples to illustrate the corporate bank-

ing business of Sberbank Europe Group:

Sberbank Czech Republic i.a. concluded a EUR 10 

million medium term frame limit with ZETOR TRAC-

TORS a.s. for assignment of receivables due by OAO 

“KEMZ“. The cooperation between ZETOR and KEMZ 

was declared in the Czech-Russian memorandum 

signed in 2017. According to the memorandum, 

ZETOR and KEMZ intend to strengthen their business 

cooperation and would like to negotiate deliveries of 

at least 6,000 tractor sets between 2019 and 2022. 

Sberbank Europe was providing export trade financ-

ing platform for the Russian operating company 

with ECA coverage. The transaction is in line with the 

Sberbank Europe’s “East-West Bridge“ initiative.

Another example for a group financing was the par-

ticipation of Sberbank Europe AG, Sberbank Czech 

Republic and Sberbank Hungary in the senior secured 

term and revolving facilities for PPF Group. Provid-

ed funds were utilized for the acquisition of Telenor 

CEE’s telecommunications assets. The total loan vol-

ume of Sberbank Europe amounted to EUR 100 mil-

lion. This landmark transaction, involving 32 interna-

tional banks, was the largest syndicated loan in the 

CEE region since 2011. The acquisition of Telenor CEE 

makes PPF Group one of the largest telecommunica-

tions investors in CEE, following Deutsche Telekom, 

Telekom Austria (A1) and Vodafone. 

In Serbia, our subsidiary bank provided a multipur-

pose credit line in amount of EUR 30 million to Az-

Virt. The funds are utilized for construction of the 

“Belgrade Bypass” project with a total value of EUR 

207 million. 

Sberbank Europe Group participated in a syndicated 

senior term loan facility of EUR 485 million for Tele-

kom Srbija. The client will use the major part for var-

ious acquisitions, including the acquisition of cable 

and direct-to-home television operators. This invest-

ment will help Telekom Srbija to reach its “Million+“ 

target of acquiring over one million multimedia us-

ers. Sberbank Europe Group contributed with EUR 

77 million to the syndicated loan, which was split 

between Sberbank Europe AG (EUR 32.9 million), 

Sberbank Serbia (EUR 25 million), Sberbank Hunga-

ry (EUR 11.9 million) and Sberbank Czech Republic 

(EUR 7.2 million). This landmark deal was achieved 

thanks to excellent cross-border cooperation with-

in Sberbank Europe Group, supporting our business 

strategy to finance the growth of strong, regional 

companies. 

Sberbank Europe AG provided a revolving loan facil-

ity in the amount of EUR 50 million, while Sberbank 

Serbia provided facility in the amount of EUR 38 mil-

lion to NIS. The purpose of financing is the import 

of raw materials, equipment and services from the 

European Union to Serbia for the borrower’s own op-

erations. NIS is one of the largest energy companies 

in Southeast Europe. Its principal activities are explo-

ration, production, refining, sales and distribution of 

a broad range of petroleum products, as well as the 

implementation of energy projects.

Regional impact 
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Sberbank Europe Group’s aim is to have a positive 

impact on the environment and thus to finance cus-

tomers that operate within sustainable industries. 

Sberbank Slovenia and Tep Solar Group have agreed 

on a long-term loan of EUR 4.5 million. By financ-

ing Tep Solar Group, one of our most valuable SME 

clients, we support the development of renewable 

energy technologies in Slovenia. Our client can now 

focus on new projects in the solar power industry. 

Tep Solar Group operates nine solar power plants in 

Slovenia with a total production capacity of 2,802 

kW. All power plants have contracts with Borzen, the 

largest state-owned Slovenian electricity operator.

Sberbank Czech Republic provided an investment 

loan of CZK 76 million (EUR 3 million) to Green Shine, 

s.r.o. to refinance the construction of a photovoltaic 

power plant in South Moravia. It is the second coop-

eration with the group of companies. Earlier, Sber-

bank Czech Republic allocated CZK 47.35 million (EUR 

1.8 million) to the company Almando, s.r.o.

It is of paramount importance for Sberbank Europe 

to know the client with whom it is establishing a 

business relationship or conducting a financial trans-

action. Sberbank Europe has a comprehensive group-

wide policy on prevention of money laundering and 

terrorism financing in place, which defines the ob-

jective, key elements and tasks for the prevention 

of money laundering and terrorism financing within 

Sberbank Europe. The “Know Your Customer” process 

is developed for proper identification and verifica-

tion of the identity of a client, for understanding his 

business activity, his source of funds and the purpose 

of a business relationship with Sberbank Europe. All 

relevant information must be documented to ensure 

an accurate analysis and identification of suspicious 

behavior. 

The internal policy describes the importance and 

Group standards for mitigating risks of money laun-

dering, including but not limited to client identi-

fication and acceptance, transaction monitoring, 

periodical review, exit and freezing procedure and 

reporting obligation. The policy is regularly updated 

in line with EU and national regulatory standards and 

requirements. 

In 2019, the policy will be reviewed against sustain-

ability aspects in particular with regards to the risk 

assessment of industries and products. 

Responsible financing 

Photovoltaic power plant
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EMPLOYEES
The strategic goal of Human Resources is to attract, 

develop and engage talented employees with a pio-

neering spirit in order to provide the best service to 

our customers. Sberbank Europe Group puts a strong 

emphasis on learning and development, fostering the 

health of its employees, guaranteeing a fair and mar-

ket-oriented remuneration as well as on living and 

promoting diversity.

Employee health & wellbeing 

Supporting employees in maintaining their health by 

promoting sports and a healthy lifestyle has always 

been of high interest for Sberbank Europe AG, with 

frequent events and activities organized primarily 

by the company’s Works Council. The sustainability 

survey conducted in 2018 among Sberbank Europe 

stakeholders has confirmed the relevance, as em-

ployee health & wellbeing was selected as the most 

important topic by the employees.

Flexible working time is standardized at Sberbank 

Europe AG in Vienna and also possible for certain em-

ployee groups in six subsidiaries.

The Headquarters in Vienna provides its employees 

with an occupational doctor and an industrial psy-

chologist in the premises of the bank. The occupa-

tional doctor had been voluntarily offering various 

medical checks throughout the past year, such as 

general occupational medicine counselling, vision 

screening, and advice for an ergonomic workplace, 

diverse vaccinations, and fitness scale measure-

ments. The industrial psychologist advised and sup-

ported employees on work-related issues as well as 

on strengthening the individual resources and skills 

of the employees. Together with these experts and 

the Works Council, Sberbank Europe AG offered two 

health promotion days in 2018. During these days, 

employees were invited to attend medical checks 

such as back check, spine screening, body scan, 

melanoma check, stress analysis and stress reduc-

tion treatment. All medical checks registered a high 

attendance rate, summing up to almost 200 check-

ups in total. Besides the health days, the bank has 

organized a yearly medical check-up for the employ-

ees, which is one of the fundaments of the Austrian 

health examination and medical advice program. 

Within Sberbank Europe Group, five subsidiary banks 

offered health days to the employees in 2018. 

Sberbank Europe group-wide strategic target is to 

implement at least one annual health-related activ-

ity for employees in all subsidiary banks.

Also in 2018, Sberbank Europe’s employees engaged 

in various sports events such as “Business Run” in 

Vienna, the Sberbank Europe Ski Championship in 

Kranjska Gora (with over 100 employees from the 

entire Sberbank Europe Group participating) or a 

beach volleyball competition at the Sports Games of 

the Slovenian Banking Union. In addition, the annual 

sports event “Sberbankiada” which promotes sports 

activities as an integral part of a healthy lifestyle

Emloyees from Sberbank Europe AG at the Corporate Ski Champions-
hip 2018 in Kranjska Gora



21SBERBANK EUROPE SUSTAINABILITY REPORT 2018

took place in Sochi, with Sberbank Europe employees 

competing in giant ski and snowboard slalom.

Identifying the importance of health awareness 

activities, Sberbank in the Czech Republic joined 

the traditional “Movember” awareness campaign 

in 2018. The annual event involves the growing of 

moustaches during the month of November to raise 

awareness of men's health issues. Being one of the 

largest “Movember” supporters in the Czech Republic, 

Sberbank Czech Republic organized a fundraising 

breakfast, produced a promotional video featuring 

employees, and provided cancer prevention tips on 

social media. 

In order to improve the employees’ wellbeing, 

Sberbank Europe Group is additionally offering 

various benefits. For instance, employees of 

Sberbank Bosnia and Herzegovina receive a gift card 

when an employee’s baby is born and in most of the 

subsidiary banks, health benefits and discounts for 

the employees are being offered. At Sberbank Europe 

AG in Vienna, the costs for employees’ annual cards 

for public transport are fully covered by the company. 

In addition, the company offers private health 

insurance at a reduced price. The Works Council 

regularly organizes sports activities and provides 

related discounts for playing football, badminton or 

to practicing ice-skating. 

Diversity & equal opportunities 

 “Movember” campaign of Sberbank Czech Republic

NATIONALITIES AT THE HEADQUARTERS OF SBERBANK EUROPE AG

Austria

Other

Croatia

Germany

Russia

Hungary

Ukraine

Bulgaria

Slovakia

Serbia

Bosnia and Herzegovina

Italy
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Employee involvement and 
engagement 

Sberbank Europe Group considers teambuilding as a 

vital part of employee motivation and engagement, 

as it builds trust and improves communication and 

collaboration among the teams. Consequently, in 

2018, the Group continued to have at least one infor-

mal event for all employees in each subsidiary. Sber-

bank Europe AG in Vienna organized 11 different in-

formal teambuilding activities, Sberbank Hungary 27 

and Sberbank Slovenia 12. The Works Council of Sber-

bank Europe AG in Vienna organizes birthday parties 

for the employees each month, offers “Discovering 

Austria” excursions including sightseeing, hiking and 

culinary experiences, as well as sailing and ski trips. 

At Sberbank Hungary, a photo competition took 

Sberbank Europe AG believes that diversity and inclu-

sion encourage plurality of perspectives, foster inno-

vation and contribute to an engaging working envi-

ronment. The variety of the 30 nationalities working 

at Sberbank Europe’s Headquarters in Vienna reflects 

the cultural diversity of Sberbank Europe’s eight mar-

kets. Two thirds of the total workforce at the Head-

quarters have a foreign citizenship.

To increase the number of women in senior man-

agement positions, Sberbank Europe has adopted a 

diversity policy, defining diversity standards for its 

Headquarters. All subsidiary banks (with exception 

of Sberbank Croatia) have at least one female mem-

ber in the Management or Supervisory Board. In 

Sberbank Slovenia, 50% of the Management Board 

members are female. At the Headquarters of Sber-

bank Europe, Sonja Sarközi took over the function of 

the Group Chief Executive Officer (CEO) in July 2018. 

At Sberbank Bosnia and Herzegovina, Sberbank Ban-

ja Luka and Sberbank Slovenia, more than every sec-

ond B-1 manager is female. 

Sberbank Europe Group aims to have at least one fe-

male manager in every Management or Supervisory 

Board of its subsidiaries.

SHARE OF WOMEN IN SENIOR MANAGEMENT POSITIONS AT SBERBANK EUROPE

SBAG SBHU SBBH SBSI SBBL SBCZ SBRS SBHR

2 1 2 1 2 1 2 1 2 1 2 1 2 1 2 1
Management 
Board

80% 20% 75% 25% 67% 33% 50% 50% 100% 0% 100% 0% 67% 33% 100% 0%

Supervisory 
Board

76% 24% 67% 33% 83% 17% 60% 40% 80% 20% 80% 20% 83% 17% 100% 0%

B-1 managers 72% 28% 74% 26% 47% 53% 45% 55% 43% 57% 80% 20% 59% 41% 73% 27%

B-2 managers 71% 29% 68% 32% 47% 53% 47% 53% 43% 57% 63% 37% 44% 56% 45% 55%

Sberbank Europe has a zero tolerance policy on 

discrimination. In each subsidiary bank, there 

is a contact person for complaints regarding 

discrimination.

Team from Sberbank Europe at Winter “Sberbankiada“ 2018 in Sochi
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place with 277 employees participating. The winner 

pictures were published in the bank’s 2019 calendar.

Throughout the Group and the year, there are various 

sports events for employees that increase the team 

spirit and strengthen the corporate culture: Addi-

tionally to the annual “Sberbankiada” and the annual 

Ski Championship in Kranjska Gora with employees 

participating from the whole Group, Sberbank Ban-

ja Luka organized Sports Games with basketball 

and volleyball tournaments for the employees. Also, 

Group employees had the opportunity to run the 

Green Marathon in Moscow (co-organized by Sber-

bank of Russia).

 

In 2018, employees of Sberbank Bosnia and Herze-

govina gave their children an insight into their daily 

work. The bank organized a “Kids@Work” event in its 

Headquarters and its branches. Children of the em-

ployees had the opportunity to learn about the bank’s 

operations and working environment. At Sberbank 

Banja Luka, employees of the best performing branch 

of the year 2017 were rewarded with a weekend in 

Kupres ski resort in 2018.

"Kids@Work" at Sberbank Bosnia & Herzegovina

Remuneration

Sberbank Europe’s Group remuneration strategy 

aims to reward performance, competence, long-

term results and engagement based on an appropri-

ate mix of fixed and variable compensation, reflect-

ing market standards.

Driven by the “pay for performance” principle, Sber-

bank Europe Group remuneration policy connects 

Group strategy and employee behaviors in an envi-

ronment where competence and leadership are the 

main focus. Incentive schemes for salesforce are link-

ing crucial retail business strategy and regulatory 

background in an easy and transparent way. Remu-

neration gaps within the Group are caused by differ-

ences in function, hierarchy, experience and individ-

ual performance. 

Ensuring a fair and market-oriented remuneration 

for employees while being able to measure the com-

pany’s competitiveness are key for Sberbank Europe. 

Therefore, in 2018, Sberbank Europe Headquarters 

continued to use the benchmarking system of Willis 

Towers Watson for evaluating salaries. In addition, 

the Group achieved to close the bonus process in 2018 

(for the performance year 2017) much earlier than in 

previous years, and managed to increase transparen-

cy and to simplify the process by merging two com-

pany guidelines regulating bonus and performance 

management into one.

Communication is the fundament of Sberbank Eu-

rope’s performance management process. During at 

least biannual dialogues between manager and em-

ployee, targets, expectations and possible obstacles 

are discussed. In 2018, the user-friendly performance 

management tool “Cornerstone” was newly intro-

duced on group-level.
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Talent management and learning & 
development 

Sberbank Europe strives to be an organization where 

continuous learning is a priority, offering employees 

the possibility to grow within the company. Hence, 

Sberbank Europe fosters the development of core 

competencies, skills and knowledge of employees. 

According to the sustainability survey 2018, talent 

management and learning & development are among 

the top three most relevant topics for our stakehold-

ers, including the shareholder and the regulators.

AVERAGE NUMBER OF EMPLOYEES VS. NUMBER OF TRAINING DAYS 2018

SBAG SBHU SBBH SBSI SBBL SBCZ SBRS SBHR

Average number of 
employees

288 601 426 355 390 907 669 471

Number of training days 594 1,725 528 1,070 93 289 2,257 489

Knowledge management through sharing and 

fostering internal know-how and skills is part of the 

Bank’s training strategy: In 2018, Sberbank Europe 

Group held workshops about topics reflecting 

the strategy of the bank, such as digital banking, 

cybersecurity and retail credit risk, as a knowledge and 

best practice sharing opportunity within the Group. 

In  Vienna Headquarters, the “Sharing is Caring” 

initiative in which employees present a topic of their 

expertise in a workshop to other employees was 

continued, as well as the 2017 initialized mentoring 

program. Under the guidance of the mentors, 

the program gives the mentees the opportunity 

to enhance their skills, maximize their potential, 

expand networks and develop a career path. At the 

Headquarters, a quarterly onboarding workshop 

takes place during which crucial departments 

present their activities to the newcomers.

In order to attract young professionals for internship 

and junior positions, Sberbank Europe AG presented 

itself at the annual “Career Calling” event, Austria’s 

biggest annual career fair, for the fifth consecutive 

year. Sberbank Europe is interested to offer long-

term cooperation for the best of the bank’s interns: In 

2018, 8% of all open positions in Vienna Headquarters 

were filled by former Sberbank Europe interns. At 

Sberbank Czech Republic, more than two thirds (71%) 

and at Sberbank Banja Luka, more than every second 

(57%) of all open positions were filled internally, 

demonstrating the motivation of Sberbank Europe’s 

employees. With its talent program, Sberbank 

Hungary has a strong focus on giving young talents 

the opportunity to gain valuable banking experience 

by passing a 10-months traineeship program based 

on in-house rotation principle, enabling the trainees 

to learn about various areas, including risk, product 

management and sales. Out of 20 trainees that 

participated in the Hungarian traineeship program, 

17 became staff members.

In addition to individual employee trainings, the Vien-

na Headquarters organized a summer school in 2018, 

providing different types of trainings useful for daily 

work and personal growth, such as ”Getting Things 

Done” or trainings on resilience and change man-

agement. The bank continued to provide courses in

Employees of Sberbank Europe AG at Career Calling 2018
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Russian and German language. At Sberbank Slove-

nia’s annual educational workshop, B-1 managers 

had the opportunity to learn about motivation, com-

munication and effective cooperation among people 

from across different organizational levels.

As a results-driven company with resilience and a 

passion to perform, Sberbank Europe believes that 

a clear and transparent communication is of cru-

cial importance to our success as individuals and as 

a company. A new performance management sys-

tem was implemented in Sberbank Europe in 2018, 

strengthening the opportunities for individual devel-

opment. It enables ad-hoc feedback and self-evalu-

ation sessions for employees of all levels during the 

year encouraging a direct and honest dialogue be-

tween employees and their line managers. 
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ENVIRONMENT

Enhancing energy efficiency at 
Sberbank Europe

Since our shareholder Sberbank of Russia considers 

the acquisition of VBI in 2012 (today: Sberbank Eu-

rope) as a long-term investment, all our areas have 

a focus on long-term success by socially and ecolog-

ically responsible behavior. Hence, a careful and sus-

tainable use of natural resources is very important to 

us. 

Even though the direct ecological impact of banks 

in general and Sberbank Europe in particular may be 

limited, our Group is committed to reducing its con-

sumption of natural resources.

Among the main sources of Sberbank Europe’s en-

vironmental impact are our infrastructure facilities, 

expendable materials as well as vehicle and aircraft 

business trips. To minimize unfavorable impact on 

environment, Sberbank Europe controls the use of 

resources and takes action to improve energy effi-

ciency and reduce our ecological footprint. An im-

portant step to secure this strategy was taken by 

including energy efficiency as one of the decision cri-

teria in the selection process of new technical devices 

(computers, mobile phones etc.). These criteria are 

defined in the purchasing policy of Sberbank Europe. 

The procurement and cost management department 

at Sberbank Europe, who acts as an interface in the 

approval process of all expenditures within the bank-

ing group, is checking all decision criteria prior to the 

official approval.

SBERBANK EUROPE AG TOTAL ENERGY CONSUMPTION

2013 2014 2015 2016 2017 

30,000 MWh

25,000 MWh

20,000 MWh

15,000 MWh

10,000 MWh

5,000 MWh

0,000 MWh
2018 
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SBEU SBAT SBBH SBBL SBCZ SBDE SBHR SBHU SBSI SBRS

2013 25,764 160 1,820 2,289 8,960 0 5,237 5,119 952 1,227

2014 28,554 519 2,160 3,200 7,930 11 3,911 8,346 1,046 1,431

2015 27,576 513 2,304 2,970 8,540 58 3,495 7,357 1,081 1,258

2016 24,249 512 2,438 3,750 4,987 59 3,300 6,737 1,181 1,284

2017 18,914 528 2,090 3,376 4,811 24 3,370 2,538 899 1,278

2018 18,470 529 1,923 3,563 4,787 23 3,203 1,900 952 1,590

Employees are required to use the resources provided 

by Sberbank Europe in a meaningful and economical 

manner in their daily work. Because attitude alone 

does not guarantee success, we have set internal 

sustainability goals (ISG), which are monitored on a 

yearly basis by the steering department of Sberbank 

Europe. Since energy is the resource our bank is using 

most, the first step was to set the ISG in that area. 

Despite the challenge deriving from additional ener-

gy spent by internal digitalization processes, Sber-

bank Europe achieved the target to decrease its ener-

gy (notably heating/cooling and electricity) and fuel 

consumption until 2020 by 20% already in 2017. The 

implemented measures defined in our car fleet policy 

and purchasing policy had a greater effect than ex-

pected. Sberbank Europe has therefore adapted its 

target at the end of 2017 and aims to reduce fuel by 

25% and energy consumption by 30% until the end of 

2020. In 2018, our initiatives have shown very good 

results in the area of energy consumption. Last year, 

Sberbank Europe further reduced its energy con-

sumption by 2.3% compared to 2017. 

ENERGY CONSUMPTION BY SUBSIDIARY BANK

*Figures in MWh

Our new properties 

In 2018, Sberbank Czech Republic refurbished its 

branch in the shopping center “Vankovka” in Brno 

and relocated the branch in Ostrava. The external 

and internal lightning is carried out in LED. In ad-

dition, the energy management system supports 

an energy saving mode during the times when the 

branches are closed. 

In the beginning of 2019, Sberbank Hungary is about 

to relocate one of its oldest branches in Retek street 

to the Mammut Shopping Center in Budapest. The 

branch will be fully equipped with LED lightning in-

side and outside the branch. All contracted compa-

nies have been selected in the region of Budapest 

and are conducting their business activities with the 

highest standard of compliance of all statutory du-

ties on human rights protection.

Sberbank Bosnia & Herzegovina in Sarajevo opened 

a new branch in a newly constructed building 

equipped with a good isolation system and big 

glass walls decreasing the need to artificial light. 

All lights are equipped with LED technology and 

all installed devices have a very good energy ef-

ficiency class. The lights are connected to pho-

tocell sensors and all other devices are put on 

energy save mode outside the working hours.

Sberbank Serbia has relocated one of its branches to 

a new building with high-end isolation standards. 

The lightnings are LED with an A++ level, while the 

electronic devices, which have been purchased, ful-

fill at least the requirement for the energy efficiency 

category A.

Branch of Sbrebank Czech Republic in Ostrava
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Our best practices

In order to reduce our ecological footprint, Sberbank 

Europe is collecting best practice models from all 

subsidiary banks and sharing the boldest ideas and 

success stories within the Group. In all countries of 

Sberbank Europe’s presence, the Facility Manage-

ment department shares regular notifications with 

its employees in order to increase the awareness of 

their impact on the environment. Sberbank Slove-

nia, for example, put stickers next to water taps and 

sanitary facilities, reminding employees to save wa-

ter. Other stickers were placed next to the temper-

ature control devices and light switches, reminding 

employees on smart usage of heating and cooling as 

well as to turn off the lights after leaving their offices. 

The Facility Management department of Sberbank 

Slovenia is tracking the effect of all measurements 

and informing the employees about the energy sav-

ing achievements on a regular basis. In order to iden-

tify additional initiatives, the Facility Management 

team installed a special mailbox, where employees 

can submit their proposals and new ideas for energy 

saving. In two of our Slovenian branches, an energy 

management system has been installed in order to 

decrease the Bank’s overall energy consumption.

Printing management 

Since its market entry, Sberbank Europe is in the 

process of continuous improvement of its internal 

procedures in order to become faster and more ef-

ficient for our customers. Efficiency also means to 

save paper wherever possible. Some of our depart-

ments are already using paper only for legislative and 

reporting documents, all other documents are fully 

digital. Sberbank Europe AG has implemented a com-

puter-aided facility management (CAFM) software, 

which will almost eliminate all printed paper in the 

area of facility management. The solution will be 

rolled out on Group level in 2019.

An optimized printing management does not only 

save paper. It has a substantial influence on toner 

waste and energy consumption. Therefore, we decid-

ed to give up the accommodativeness to have a des-

ignated printer for each office, or each employee and 

replaced all office printers by multifunctional print-

ers, classified with the energy efficiency category of 

“A”. 

Our employees have the default setting for their ap-

plications to print in duplex 

and black-white. This set-

ting is restored after each 

reboot. Furthermore, the 

Facility Management de-

partment is regularly point-

ing out the importance of 

responsible printing behavior in their newsletters.

Sberbank Europe AG purchases only the “Green Star” 

certificated “EU Ecolabel” paper. The “EU Ecolabel” for 

printed-paper stands for low air and water pollution 

during paper production and printing process as well 

as reduced environmental damage or risks related to 

the use of hazardous chemicals. 

Sberbank Bosnia & Herzegovina in Sarajevo intro-

duced a reporting system in 2018 to raise awareness 

of the printing activities of individual employees and 

their ecological impact. Once a month, employees re-

ceive their personal reports on the amount of printed 

sheets during the last period.

Brighten our environment 

Sberbank Europe is replacing old luminaires with 

high-end LED lighting solutions supplied from a well-

known market leader who is ISO 14001 certificated. 

Moreover, the bank and the supplier are working 

together on lighting plans and light management 

in order to achieve the highest possible efficiency. 

Purchasing certified products does not only have the 

advantage of a reduction in energy consumption. 

It guarantees that the manufacturing is accord-

ing to the ISO 9001 standard, with a stable product 
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quality. This is important, since less technical servic-

es are needed resulting in an additional saving on the 

fuel for the journey and the resources for production. 

One important step was to use the LED technologies 

for the bank’s exterior signs and logos. These signs 

are centrally produced by a competent partner, who 

is always adapting the materials according to the 

latest market standards. The savings achieved in the 

Group were significant since the call for usage of LED 

technology is part of Sberbank Europe’s branch net-

work guideline. 

Awareness campaigns 

The main driver of successful energy and resources 

management are the Real Estate and Facility Man-

agement departments in Sberbank Europe’s subsid-

iaries. Apart of the technical measures introduced, 

the bank’s subsidiaries are regularly sending infor-

mation about sustainable principles and ecologically 

responsible behavior and about achieved targets of 

our different entities to colleagues. Sberbank Europe 

has extended this activity in 2018 by regularly inform-

ing employees about how they can apply ecologically 

responsible behavior in their everyday life. Sberbank 

Europe’s Resources Management teams in all coun-

tries of the bank’s presence are urged to regularly 

screen the local market for renewable energy sourc-

es. Sberbank Europe is aiming at gradually replac-

ing conventional energy sources by alternative and 

green solutions.

The latest technology of the new Headquarters of 

Sberbank in Czech Republic allows putting the cool-

ing and heating system on the economy mode during 

the night. The Facility Management team analyzed 

the time when employees are at their workplaces. 

During these time slots, the system keeps the set 

temperature. Outside the working hours, the heat-

ing and cooling is reduced to a minimum.

The Croatian energy institute “Hrvoje Požar” per-

formed an audit of Sberbank Europe’s Croatian sub-

sidiary in 2018. The institute has detected several 

energy optimization possibilities, which have been 

implemented throughout the year. The bank has in-

stalled a timer in order to eliminate energy consump-

tion of standby printers and copy machines, installed 

separate water meters in order to get a better control 

over water consumption. Another initiative in 2018 

was to outsource the IT backup servers of Sberbank 

Croatia. The importance of each employee’s behavior 

is highlighted on posters inside the bank’s Headquar-

ters and the achieved results are communicated to 

them on a regular basis. The result was a reduction of 

the consumed energy by 5% compared to 2017. 

Sberbank Bosnia & Herzegovina in Sarajevo is inform-

ing their employees on a regular basis about effect 

that heating/cooling settings have on their health 

and energy consumption, achieving a much higher 

attention of the employees.

Travel management 

The best way to limit emissions on business trips is to 

avoid them whenever possible. Sberbank Europe has 

therefore implemented a modern video conference 

system in all its subsidiaries. Furthermore, the bank

Mobility and travelling 

The responsibility for our environment starts already 

at home. The bank encourages the usage of public 

transport by offering a free yearly ticket for the pub-

lic transport to employees of our Vienna Head office. 

Furthermore, Sberbank Europe offers a bicycle room 

in all its headquarters in order to ease employees the 

usage of bicycles instead of cars, contributing to a 

reduction of CO² emissions and to a healthy lifestyle.
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provides a video chat tool to all employees in order 

to enhance direct communication between 

employees and customers without increasing its 

CO² footprint. Thanks to our ongoing initiatives in 

this respect, the number of business trip days by 

employees of Sberbank Europe Head office in Vienna 

decreased from 2017 to 2018 by 14%. 

SBERBANK EUROPE AG BUSINESS TRAVEL DEVELOPMENT

For inevitable business trips, Sberbank Europe imple-

mented a group-wide travel policy, which is set up to 

keep the amount of business trips as low as possible.

 

Each business trip needs to be checked against eco-

nomic efficiency, safety, environmental awareness, 

health risks and ecological impact. Short-distance 

flights of below 300 kilometers are not allowed. 

Those destinations are to be reached primarily via 

train, while a business trip within an urban region 

or the way to the airport needs to be done via pub-

lic transport. The superior line manager is responsi-

ble to monitor the compliance of the guideline and 

has to approve the business trip via an IT tool. Due 

to these measures, in 2018, the number of flights has 

decreased by 14% while the CO² emissions have de-

creased by 28% compared to 2017.

In order to avoid commuting at the business trip des-

tination, Sberbank Europe provides a list of recom-

mended hotels, which are in walking distance to the 

regional Headquarters. For further reduction of the 

CO² emission caused by business trips, Sberbank Eu-

rope will follow its current energy efficiency approach 

by constantly looking for further improvements.

Car fleet management 

In the first two years after the acquisition of VBI, the 

fuel consumption per employee increased. Thanks 

to increased efficiency in the usage of company pool 

cars, Sberbank Europe was able to decrease the to-

tal number of cars and the fuel consumption in the 

Group. The bank is running an iterative process for 

identifying further reduction potentials in order to 

reach our ISG. Due to the reduction of the car fleet, 

the fuel consumption per car increased in the last 

year. In parallel, the CO² footprint decreased because 

of a lower total emissions volume. The fuel consump-

tion per employee has reduced from 114 liters in 2017 

to 108 liters in 2018. Since 2013, Sberbank Europe has 

managed to decrease its fuel consumption per car 

by 21%.
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SBERBANK EUROPE GROUP FUEL CONSUMPTION PER EMPLOYEE (IN LITER)

SBERBANK EUROPE GROUP FUEL CONSUMPTION PER CAR (IN LITER)
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In 2019, Sberbank Europe plans to downsize its car 

fleet by additional 15 cars.

Each car in our fleet needs to comply with the CO² 

emission levels, shown in the table below, which is 

centrally regulated through Sberbank Europe’s car 

fleet policy and monitored by the Real Estate and 

Facility Management department in Vienna Head 

office.

Car Category Maximum CO2 Emission

I 150 g/km

II 140 g/km

III 120 g/km

IV 110 g/km

V 100 g/km

Initiatives

In order to use the pool cars in the most efficient way, 

Sberbank in the Czech Republic has implemented a 

car sharing application to connect employees who 

have a similar travel destination. The application is 

used on a daily basis across the whole country and 

enjoys broad acceptance among the employees. 

While in the past, almost all business trips with a 

pool car had one passenger only, the colleagues in 

the Czech Republic now are alone in the car only on 

28% of their trips.

Since 2014, Sberbank Slovenia has been operating 

hybrid cars in its car fleet in order to decrease the 

bank’s ecological footprint. Since the beginning of 

2018, Sberbank Slovenia is using a car-sharing provid-

er in Ljubljana. The bank plans to use this service in all 

urban regions as soon as the service will be available. 

Another initiative was set by Sberbank in Hunga-

ry, which has replaced one of the pool cars in Buda-

pest with an electric car. Additional electric cars are 

planned in the periphery as soon as the infrastruc-

ture is provided.

Environmental aspects in the 
employee restaurant of 
Sberbank Europe AG 

SV (Austria) GmbH provides daily catering to the 

employees of Sberbank Europe AG office in Vienna. 

SV Austria is actively committed to a conscious ap-

proach to the environment and its resources. Em-

phasis is placed primarily in the areas of purchasing, 

waste disposal and recyclables separation, energy 

and cleaning agent consumption and continuous im-

provement of environmental performance through 

employee awareness measures.

Great attention is paid to regional and seasonal pur-

chasing, vegetarian and vegan offer through new, 

innovative recipes as well as regular promotional 

weeks. In November 2018, guests of the restaurant 

were able to embark on a culinary journey to discover 

the variety of Austrian vegetables during the "Super-

food" promotional week in November. Furthermore, 

SV (Austria) GmbH avoids plastic usage by offering 

their freshly produced fruit shakes in take-away cups 

made from cornstarch. 
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ETHICS & 
COMPLIANCE 
Sberbank Europe framework of guidelines, proce-

dures and standards aims to ensure a compliant be-

havior of our employees and business partners. All 

necessary compliance guidelines, including the Cor-

porate Code of Conduct and Ethics, are in place and 

fully in line with the latest regulatory requirements 

and standards of the financial services industry. The 

Code of Conduct is considered as being of utmost 

importance and shared with all Sberbank Europe 

employees. In order to ensure a uniform compliance 

management, it is of paramount importance to en-

sure a close and continuous cooperation between all 

stakeholders and the Compliance offices within Sber-

bank Europe.

Sberbank Europe enables its employees to re-

port their bona fide concerns in an anonymous or 

non-anonymous way through a performant whistle-

blowing tool. The tool shall facilitate our employees 

to voice their concerns in a responsible and effective 

manner when they discover information or behavior, 

which they believe shows serious malpractice.  Thus, 

the bank’s whistleblowing mechanism is designed 

to support Sberbank Europe’s zero tolerance policy 

towards irregularities, financial crime, fraud and cor-

ruption. 

One of the main assets of a bank is its integrity and 

trustworthiness. Sberbank Europe has to ensure that 

its employees adhere to rules, principles and stand-

ards of corporate ethics when taking daily business 

decisions. In 2018, the Compliance department has 

launched an internal compliance campaign in order 

to raise employees’ awareness and ensuring com-

pliant behavior related to money laundering, brib-

ery, transparency and accepting gifts or third party 

invitations. Furthermore, Sberbank Europe has up-

dated its Corporate Code of Conduct and Ethics and 

published the Code on the intranet as well as on the 

company’s website, supporting transparency and ac-

cessibility of the bank’s compliance-related rules. As 

of 2018, the Compliance department has introduced 

an internal newsletter, informing employees about 

the most relevant regulatory as well as internal pol-

icy updates.  

Sberbank Europe expects all its employees to partic-

ipate in regular compliance trainings in order to be 

aware of their compliance-related duties and respon-

sibilities. The compliance-related trainings are cov-

ering anti-bribery, anti-corruption and compliance 

awareness topics and shall ensure that Sberbank Eu-

rope maintains the highest standards of ethics and 

integrity. In 2018, Sberbank Europe organized over 

150 classroom trainings and more than 10 web-based 

trainings. In the upcoming years, the Compliance 

department will pursue conducting both classroom 

and online trainings on various Compliance and AML 

topics.    
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Anti-money laundering

Anti-money laundering (AML) is recognized as one 

of the most important tasks of Sberbank Europe as 

a financial institution. The AML function has been 

strengthened by various initiatives, such as the new 

group-wide AML system for transactions monitoring 

which was launched in 2018. In our subsidiary banks 

in Serbia and Bosnia and Herzegovina, post-transac-

tions monitoring process had already substantially 

improved. Furthermore, a large number of trainings 

and various awareness-building measures were or-

ganized in all subsidiary banks. Generally, improving 

Group steering through regular on-site visits and 

establishing common standards within Sberbank 

Europe have been a focus point since 2017. Organiza-

tional improvements as well as local adaptation and 

customization of the guidelines to national regulato-

ry requirements increased the level of awareness of 

AML-related issues and threats. Consequently, the 

audit findings in this area experienced a 42% drop in 

2018 on Group level (2017: 57 findings for AML/KYC; 

2018: 24 findings for AML/KYC). Anti-money launder-

ing teams within Sberbank Europe Group are respon-

sible for assuring that the procedures are followed 

by exercising a monitoring plan, which is predefined 

by Sberbank Europe AG (Vienna Head office) and ad-

justed locally according to the specifics of the subsid-

iary banks. Moreover, the Management Board and 

Supervisory Board of Sberbank Europe are regularly 

informed on AML-related issues. In order to ensure 

a constructive way of communication between the 

AML team and the Management, a yearly risk assess-

ment is performed by the AML team, and its results 

are summarized in an annual report.  

Sanctions

Sberbank Europe acts in accordance to the inter-

national and local sanctions regimes, including the 

regimes of the United Nations, the European Union 

and the United States. A continuous transactions 

monitoring process is established in all subsidiaries 

to ensure that all payments which are processed 

through the banks’ system are in line with the rel-

evant legislations and laws. Special care is paid to 

the entities of Sberbank Europe outside of the EU as 

different sanctions regimes apply. Business-related 

questions connected to sanctions are solved in coop-

eration with the Group Compliance office. Further-

more, trade finance deals are checked by the Group 

Compliance office to ensure that the deals are con-

cluded in line with applicable embargo regimes and 

export/import of involved goods is not prohibited by 

relevant regulations. In 2018, Sberbank Europe em-

ployees have been regularly informed via email and 

newsletter about sanctions-related updates and its 

potential impact on the bank and our business activ-

ities.

Respect of human rights 

Sberbank Europe respects human rights and rec-

ognizes their importance and universality. We fully 

support the fundamental principles established in 

the Universal Declaration of Human Rights, the Con-

vention for the Protection of Human Rights and Fun-

damental Freedoms, Declarations and Conventions 

of the International Labour Organisation and other 

international documents in the field of human rights. 

Our agreement with those principles is reflected in 

our policies and actions towards our colleagues, cus-

tomers, partners and other parties with which we 

cooperate. Sberbank Europe Group integrated main 

rules of human rights in the Group policy, which is 

implemented across the Group. One of the priorities
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for the following period is the development of hu-

man rights procedures within Sberbank Europe AG 

Procurement department. In every tender, the po-

tential supplier has to declare that his company 

particularly respects human rights and dignity of its 

employees; observes applicable laws and regulations 

on wage and working hours; allows employees to 

freely choose whether or not to organize or join as-

sociations for the purpose of collective bargaining as 

provided by local law or regulation; and prohibits dis-

crimination, harassment and retaliation.
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SECURITY AND 
DATA 
PROTECTION 
AT SBERBANK 
EUROPE 
Security and data protection are among the highest 

ranked priorities of Sberbank Europe as a financial 

institution. A team of dedicated employees covering 

different functional areas is responsible for maintain-

ing a high level of security standards in the areas of 

physical security, IT- and information security, data 

protection, business continuity and crisis manage-

ment. The departments responsible for security-re-

lated topics at Sberbank Europe Headquarters in 

Vienna and its subsidiaries have developed several 

programs aimed at increasing the level of security 

awareness among employees and other stakehold-

ers, including regular training and education pro-

grams, centralized on-boarding trainings for new 

employees as well as intranet- or e-mail based noti-

fications on security-related issues. 

Business continuity and crisis management strategy 

and framework have been established by the Group 

and are being regularly reviewed to meet regulato-

ry and market standards. Business Impact Analysis 

(BIA) are being performed on a regular basis to iden-

tify the critical processes and resources. Business 

continuity plans are developed and tested to ensure 

that necessary countermeasures are in place.

With the General Data Protection Regulation (GDPR) 

that entered into force in May 2018, Sberbank Europe 

has adopted a new internal data protection regu-

lation as a group-wide standard for the processing 

and transfer of personal data meeting all legal re-

quirements. Sberbank Europe has adapted its daily 

business activities to the new GDPR requirements. 

All employees of Sberbank Europe AG, including the 

Management Board members, had to participate in 

the mandatory yearly trainings on data protection 

and information security. Regular internal newslet-

ters inform the employees of Sberbank Europe Group 

about data protection and information security re-

quirements they need to be aware of and adhere to 

as well as about latest market developments in these 

areas or any potential threats. The newsletters give 

the employees practical advice on how to protect 

data both in their working and private lives. 

Banks worldwide have been in the spotlight of
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cyber-attacks ever since. In order to ensure maxi-

mum protection, Sberbank Europe AG has developed 

a unified strategy, including a set of guidelines and 

exact definitions of usage of software as well as 

exchange of information. The guidelines are backed 

up by a comprehensive set of technical measures, 

which include real-time analysis of system events 

and network traffic facilitated by machine learning 

algorithms and artificial intelligence components to 

effectively detect and contain threats to the banks’ 

infrastructure. 

Employees are regularly trained in mandatory class-

room or e-learning trainings for raising the secu-

rity awareness. Additional countermeasures were 

introduced to prevent data leakage in all subsidiaries 

(such as the introduction of SIEM, a Security Infor-

mation and Event Management tool) and the spread 

of social engineering phenomena (through effective 

awareness programs for the employees).

In addition to having a strict internal vulnerability 

management process, Sberbank Europe has been 

closely cooperating with Sberbank of Russia Cyber 

Security Center in the area of vulnerability scanning 

and detection, penetration testing and security 

intelligence. In July 2018, the first International Cy-

bersecurity Congress took place in Moscow, organ-

ized by Sberbank, with support of the Roscongress 

Foundation, Data Economy Independent Non-Com-

mercial Organization, and the Association of 

Russian Banks. This was the first international event 

of such level and scale to cover the issue of counter-

acting cybercrime. More than 2,200 delegates from 

51 countries took part in the congress, including 

cybersecurity experts from Sberbank Europe and 

subsidiary banks, who participated in panel discus-

sions and sessions, held by Microsoft, Cisco, IBM, 

Kaspersky and Interpol. 

2018 was marked by another successful milestone, 

which was the certification of Sberbank Banja Luka 

by ISO standard (IES 27001: 2013 and EN ISO 9001: 

2015) for its high level of information security and 

quality management. Compliance with ISO puts 

Sberbank Banja Luka among world leaders of the 

financial industry while laying the foundation for 

ongoing improvement.
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CHARITY 
AND 
SPONSORSHIP
As a socially responsible and locally relevant financial 

institution, Sberbank Europe puts great emphasis on 

the development of projects that are of social signif-

icance for its regions of presence and the respective 

market. Sberbank Europe supports regional projects 

and initiatives that have a social or cultural dimen-

sion. The banking group has a tradition in promoting 

a healthy lifestyle and supporting key regional sports 

activities.

Sberbank Europe focuses its charity and sponsoring 

activities on three main pillars:

In 2018, Sberbank Europe Group has supported and 

organized over 50 different initiatives, projects and 

activities in the countries of its presence. The sup-

port was provided either through direct financial aid, 

through donations of goods, equipment and services 

or by corporate volunteering. The following chapters 

describe the main activities and highlights of the 

past year. 
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Society, education and childcare 

Sberbank Europe aims to support socially important 

projects, helping local communities to prosper. We 

believe that being consistent in socially responsible 

endeavors is key to a better and brighter future.

Society

Ahead of the winter season start, employees of Sber-

bank Europe AG donated more than 30 warm jackets, 

over 60 caps, scarves and gloves, 50 sweaters, 30 

trousers, 40 pairs of shoes, 150 socks, blankets, back-

packs, children's toys, books and clothing as well as 

50 towels and numerous hygiene products to refu-

gees and homeless people in Vienna. The donation 

was organized by the company’s Works Council in 

cooperation with the Austrian Red Cross. 

Sberbank Serbia has helped renovating four health 

facilities across Serbia. The bank’s employees volun-

teered by painting walls, radiators and renovated 

hospitals in the cities of Kikinda, Užice, Leskovac and 

Belgrade. 

Sberbank Hungary cooperated with foundations pro-

viding better living conditions for children and fam-

ilies in need by collecting 73 boxes of food, clothes, 

toys, sweets and books as Christmas gifts. With the 

participation of nearly 600 employees, packages 

were donated to families in need with the help of two 

endowments. Menedékház Foundation adopts up 

to 80 temporary or permanently homeless families 

every year, while Anyaoltalmazó Foundation pro-

vides shelter for disadvantaged families, single par-

ents, pregnant as well as abused mothers.

Sberbank Europe AG donated warm clothes to people in need

Education

Continuing the tradition of supporting local commu-

nities in donating equipment to schools, Sberbank 

Banja Luka donated several computers to “Petar 

Kočić” High School, the only high school of the city of 

Srbac as well as to “Petar Petrović Njegoš” elementa-

ry school in the city Bijeljina. 

In March, Sberbank Banja Luka supported eight stu-

dents from Banja Luka High School with covering 

the expenses for their trip to Model United Nations 

(MUN) Conference in Saint Petersburg, Russia. MUN 

is an educational simulation, in which students can 

learn about diplomacy, international relations and 

the United Nations. It is organized in more than 80 

countries around the world. Students of Banja Luka 

High School have organized four MUN conferences in 

Banja Luka and participated in several conferences 

abroad. 

Sberbank Czech Republic believes it is important to 

develop basic budgeting skills at a young age. Regu-

lar pocket money, for instance, can help children un-

derstand the value of money. On the occasion of the 

Global Money Week, an annual global money aware-

ness celebration event, Sberbank Czech Republic or-

ganized an interactive session for first-graders in the 

Wenceslas Square branch in Prague in March 2018. 

The children were taught about how a bank works 

and how to smartly use pocket money. This inter-

active lesson introduced the children to the world of 
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banking in a playful way and emphasized the impor-

tance of financial literacy. At the end of the session, 

kids were certified as “Junior Bankers”. 

In September, Sberbank Slovenia took part in the an-

nual Summer Financial School in cooperation with 

the Slovenian daily newspaper “Finance”. Every year, 

more than 50 teenagers and students of the summer 

school attend classes on financial matters. In 2018, 

the participants learned about organizing personal 

finance, found out how to buy a car at the age of 18 

and a flat at the age of 30 as well as about the pitfalls 

of online shopping. 

In November, Sberbank Bosnia & Herzegovina organ-

ized a “Kids@Work” event in its premises for children 

of the bank’s employees. Children between 6 and 12 

years learned about the Bank’s operations and expe-

rienced the working environment of their parents. 

Moreover, Sberbank Bosnia & Herzegovina’s team 

and the mascot “Zmajzi the Dragon” visited schools 

in the cities of Zenica, Travnik, Mostar and Bihać on 

the occasion of the World Savings Day.

Students from Banja Luka at the MUN conference in Saint Petersburg

Childcare

Sberbank Hungary’s HR department organized two 

corporate volunteering days in 2018. In total, more 

than 50 employees were painting and decorating 

walls, refurbishing furniture and renovating play-

rooms in schools. The activity was organized togeth-

er with Smiling Hospital Foundation that helped 

Sberbank Hungary to identify this volunteering op-

portunity.

In 2018, Sberbank Banja Luka made a donation to 

the children hospital in Prijedor. Donated funds were 

used to procure a C-reactive protein testing device 

for the needs of the Pediatric Service and the Neona-

tology Clinic. Sberbank Banja Luka is supporting the 

hospital for the third consecutive year. Earlier last 

year, Sberbank Banja Luka donated heaters to the 

University Clinical Center of Republic of Srpska. The 

heaters are in use in the rooms where mothers and 

babies are accommodated after birth. 

Sberbank Czech Republic foundation has purchased 

a special wheelchair for three-year-old Dennis who 

suffers from massive intracranial bleedings and spas-

tic paralysis. Financed by funds donated mostly by 

Sberbank Czech Republic employees, the wheelchair 

was given to the mother and son.

12 years ago, employees of Sberbank Croatia started 

the initiative to donate packages for children in Kar-

lovac foster home every year on Christmas. In 2018, 

more than 70 children received packages with toys, 

school supplies, cosmetics and sweets, which were 

handed over by employees of Sberbank Croatia. 

University Clinical Center of Republic of Srpska received room-heaters 
for newborn babies

Dennis with his mother and colleagues of Sberbank Czech Republic
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Culture

As part of Sberbank of Russia, we aim to foster cul-

tural ties between Russia and the region of our Eu-

ropean presence. Sberbank Europe has therefore 

extended the cooperation with the renowned Mari-

insky Orchestra as well as with the Russian Cultural 

Institute in Austria in 2018. 

In March, Sberbank Europe has supported the con-

cert of Mariinsky Orchestra in Prague, Czech Repub-

lic. The orchestra was conducted by Valery Gergiev 

and performed compositions of Claude Debussy, Igor 

Stravinsky and Pyotr Tchaikovsky. Valery Gergiev is a 

vivid representative of the Saint Petersburg conduct-

ing school. His artistic achievements have brought 

him numerous state prizes a well as the honorary ti-

tle of UNESCO Artist of the World. 

From April until July 2018, Sberbank Croatia was the 

sponsor of the exhibition “Catherine the Great – Em-

press of All Russia“, dedicated to the golden age of im-

perial Russia. The exhibition was presented in Zagreb 

and organized to celebrate the 50th anniversary of 

friendship between the cities of Saint Petersburg and 

Zagreb. The exhibition was the result of a collabora-

tion between the Hermitage State Museum in Saint 

Petersburg and Klovićevi dvori Gallery in Zagreb and 

was one of the main cultural events in Croatia in 2018.

Throughout the year, the premises of Sberbank Eu-

rope Headquarters were used for art exhibitions, 

accessible to employees and visitors of the Bank for 

free. Between April and July, Sberbank Europe AG pre-

sented the art exhibition “Breaking Horizons” by Ana-

toly Burykin, a Russian artist living and working in Vi-

enna. In the works of Anatoly Burykin, places defined 

by the canvas turn into a projection screen. Burykin 

invites the spectator to project from his own horizon 

and to appropriate the pictorial space.

In the second half of 2018, Sberbank Europe AG pre-

sented the exhibition “The Magic of Kamchatka”, pro-

vided by the Institute of Russian Culture in Austria 

in cooperation with the Kamchatka Tourism Agen-

cy. The exhibition included 30 photographs taken 

by Maxim Balakhovsky, an athlete, award-winning 

photographer (“The Best of Russia 2017”) and one of 

the key figures of Kamchatka tourism. The selected 

images represent Kamchatka in its pristine beauty 

and show its wild nature, impressive landscapes, vol-

canoes, the ocean shore and people discovering this 

unique reserved region of Russia. 

Left to right: Member of the Supervisory Board of Sberbank Europe 
Ernst Welteke, Conductor Valery Gergiev, CEO of Sberbank Europe 
Sonja Sarközi, Senior Managing Director of Sberbank International 
Oleg Kapitonov, CEO of Sberbank Czech Republic Edin Karabeg

Exhibition “Catherine the Great” in Zagreb
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Between April and June, the area around the 

Schwarzenbergplatz fountain in Vienna accommo-

dated a unique green labyrinth of 400 trees and 

bushes. Under the title “Sharing Heritage: Labyrinths 

in Europe”, the outdoor exhibition was part of the 

European Year of Cultural Heritage 2018. The exhi-

bition addressed all visitors, regardless of their age, 

background or social status. Labyrinths have been an 

important part of the joint European cultural herit-

age ever since and can be found in Italy, France and 

Russia. The labyrinth is a cultural treasure of human-

kind. It is a 5,000 years old symbol for the human 

path of life. As the entry was for free, everybody was 

invited to participate and to experience the exhibi-

tion. Employees of Sberbank Europe AG attended a 

private guided tour by the curator of the exhibition. 

Photo exhibition "The Magic of Kamchatka" at Sberbank Europe 
Headquarters

Outdoor exhibition at Schwarzenbergplatz in Vienna

Sports and healthy lifestyle 

Sports sponsoring and fostering a healthy lifestyle 

have a long tradition at Sberbank. Running events, 

winter sports as well as beach volleyball are usually 

in the focus of Sberbank Europe’s sports sponsoring 

activities. The bank’s numerous employee team-

building activities reflect the ambition to promote a 

healthy lifestyle within as well as outside the compa-

ny. 

In 2018, the bank was an official partner of the Eu-

ropean Volleyball Association (CEV, Confédération 

Européenne de Volleyball) for the second consecu-

tive year. Beach volleyball tournaments were held 

in Austria, Slovenia, Hungary and Croatia. Sber-

bank Europe supported the World Tour Baden Open 

from 13-17 June. In early August, Slovenia hosted the 

Beach Volleyball World Tour 1-Star/Satellite tour-

nament in Ljubljana. As one of the main sponsors, 

Sberbank Slovenia organized several promotion-

al activities at the main court and in the central 

Congress Square. The bank entertained young vol-

leyball lovers with water zorbing, while their par-

ents took part in the Ide@l Mastercard prize game.

In addition, Sberbank Slovenia supported CEV snow 

volleyball tournament in Kranjska Gora as well as 

“Ljubljana Beach Volleyball winter edition”. The bank 

was also sponsoring the Slovenian sitting volleyball 

team of athletes with a disability.

By participating at the 31st Belgrade Marathon last 

year, employees of Sberbank Serbia supported the 

initiative “Value of Life”, which takes care of children 

from foster homes. Thanks to the donation from 

Sberbank Serbia, 30 children were invited to spend 

10 days in a sports camp on Rudnik Mountain, enjoy-

ing several sports and creative activities. The bank’s

CEV World Tour Open in Baden, Austria
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employees spent a full day with the children, jointly 

playing sports and creative games.

Sberbank Croatia supported the marathon “Zagreb 

Runs with Saint Petersburg 2018”. Those employees 

of Sberbank Croatia with the best results at the Za-

greb marathon participated in “White nights Mar-

athon” in St. Petersburg. Sberbank promoted both 

events as a sponsor, supporting a healthy lifestyle 

and fostering closer cooperation in tourism between 

Zagreb and Saint Petersburg. 

In summer 2018, Sberbank Banja Luka supported the 

organization of two running events “Run of Life“ and 

“Run for Health“. “Run of Life“ promoted a healthy 

lifestyle and took place in the Olympic center of Jaho-

rina on 11 August. “Run for Health“ was organized by 

the medical tourism center of Banja Vrućica in Teslic 

on 18 August. The running events covered a distance 

of 5 and 10 km surrounded by picturesque parks, for-

ests and the river Jelić. 



44 SBERBANK EUROPE SUSTAINABILITY REPORT 2018

STAKEHOLDER 
COMMUNI-
CATION
Sberbank Europe follows the principle to ensure regu-

lar, transparent, direct, timely and informative stake-

holder communication related to all relevant devel-

opments of the bank, positioning Sberbank Group as 

globally successful and locally relevant bank. Employ-

ees of Sberbank Europe are regularly informed about 

the strategy and the business performance via e-mail 

as well as on the company’s intranet. The monthly 

newsletter “On the Move” contains cross-regional 

news from all Sberbank Europe subsidiaries, reaching 

more than 4,000 employees in eight countries. 

All subsidiary banks regularly publish local newslet-

ters, corporate magazines or internal news to keep 

their employees informed. In order to enhance direct 

communication between the Management Board 

and the employees of the bank, all subsidiaries are or-

ganizing regular “Town Hall” meetings with employ-

ees as well as meetings with B-1 and B-2 managers. 

In 2018, Sberbank Europe has increased the range 

of its internal newsletters for employees. The bank 

has launched a newsletter on behalf of Compliance 

department, informing employees about latest regu-

latory requirements and sanctions updates, a news-

letter on information security and data protection (in 

particular ahead of the GDPR legislation entering into 

force in May 2018) as well as a Facility Management 

newsletter. In total, the Headquarters of Sberbank 

Europe has published 40 group-wide newsletters and 

more than 100 internal news addressing employees 

in all countries of Sberbank Europe’s presence. In ad-

dition, all subsidiary banks published numerous local 

news to its employees about latest developments of 

the bank. 

Members of the Management Board in all markets of 

Sberbank Europe’s presence granted in total 28 inter-

views to local media about the strategy and the busi-

ness performance of the bank in 2018. In addition, 

Head of Sberbank International, Igor Kolomeyskiy, 

provided three interviews for the main Czech, Hun-

garian and Serbian media, talking about the interna-

tional strategy of Sberbank of Russia and reconfirm-

ing the shareholder’s commitment to the European 

business presence. 
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Abbreviations

Anti-Money Laundering

Bosnia and Herzegovina convertible mark

Bank of Business Partners

Business Impact Analysis

Computer-Aided Facility Management

Central and Eastern Europe

Chief Executive Officer

Commonwealth of Independent States (Russian Commonwealth)

Corporate Social Responsibility

Czech Crown (Czech currency)

Export Credit Agency

EURO (joint Eurozone currency)

European Union

Foreign Exchange Market

General Data Protection Regulation

Human Resources

Internal Sustainability Goals

International Organization for Standardization

Know Your Customer

kW – Kilowatt

LED – Light-Emitting Diode

Megawatt per Hour

Model United Nations

Nachhaltigkeits- und Diversitätsverbesserungsgesetz

Net Promoter Score

Payment Services Directive

Serbian Dinar

Sberbank Europe AG (Vienna Headquarters)

Sberbank Bosnia & Herzegovina (Sberbank Bosnia & Herzegovina d.d. Sarajevo)

Sberbank Banja Luka (Sberbank a.d. Banja Luka)

Sberbank Czech Republicech Republic (Sberbank Czech Republic, a.s.)

Sberbank Direct (Germany)

Sberbank Europe or Sberbank Europe Group

Sberbank Croatia (Sberbank d.d.)

Sberbank Hungary (Sberbank Magyarország Zrt.)

Sberbank Slovenia (Sberbank banka d.d.)

AML

BAM

bbp

BIA

CAFM

CEE

CEO

CIS

CSR

CZK

ECA

EUR

EU

FX

GDPR

HR

ISG

ISO 

KYC

kW

LED

MWh

MUN

NaDiVeG

NPS

PSD2

RSD

SBAG

SBBH

SBBL

SBCZ 

SBDE

SBEU

SBHR

SBHU

SBSI

-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
-
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Sberbank Serbia (Sberbank Srbija a.d. Beograd)

Southeastern Europe

Security Information and Event Management

Small and Medium-Sized Enterprises

United Nations Educational, Scientific and Cultural Organization 

Volksbank International

SBRS

SEE

SIEM

SME

UNESCO

VBI

-
-
-
-
-
-
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