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Sberbank's systems
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Change in foreign citizens’ expenses by Russian region during WC 2018, % vs. 2017

Where did foreigners spend?
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 The largest year-on-year** growth – x18 – was recorded in Saransk, then the Krasnodar Region (x4.9), the Samara 
Region (x4.6), and the Nizhny Novgorod Region (x4.1).

 Compared to this, the growth of expenses in Moscow and Saint Petersburg – x2 and x1.9 respectively – is modest.

 Regions that didn’t host the World Cup, but housed tourists due to a lack of accommodation in the host cities, also 
benefitted (for example, expenses increased by 65% in the Ryazan Region, 65% in the Penza Region, and 44% in the 
Ulyanovsk Region).

 Foreign fans were most active during the second week of the group stage. In July the level of representation of countries 
that had left the tournament fell as fans started leaving , but the overall volume of expenses remained at the same level 
as during the first two weeks of the tournament.

*For all of Russia, data excludes expenses made via non-Russian systems for booking hotels, air tickets, etc.
**Excluding the factor of growth of cash-free payment penetration.

 According to Sberbank’s calculations, foreign citizens spent a total of approximately $1.5 bln* in European Russia during the 
tournament.

 During the tournament, foreign citizens’ expenses in European Russia grew by two times compared to the same period in 
2017, which included the Confederations Cup.



Foreign citizens’ expenses via Sberbank ATMs and acquiring terminals
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Via Sberbank’s systems alone, during the World Cup foreign citizens spent 39 billion roubles in Russia, double the 

amount they spent in 2017

 This includes transactions using cards issued outside Russia, including cash withdrawals at ATMs and currency exchange 

operations.

194 countries and 899,000 cards!

 During the tournament Sberbank’s acquiring network serviced clients from 194 countries, excluding Russia (a month 
prior 187 countries were serviced). New countries whose cards weren’t serviced in the previous period included 
Ethiopia, the Republic of Vanuatu, Tonga and Guinea-Bissau.

 The number of unique foreign bank cards* serviced by Sberbank’s acquiring network increased by 3.5 times (by 649,000) 
to 899,000 cards.

US, China and Mexico in the lead

 The biggest increase was among bank cards issued in the US, with 113,000 more cards (this is 17.4% of total growth). In 
second place were Mexico-issued bank cards (63,000), and third – Chinese cards (33,000).

 Fans from the US were the biggest spenders at 5.6 bln roubles (x3 increase) and China at 4.1 bln roubles (x1.6 increase). 
These countries accounted for 14.5% and 10.6% of all expenses, respectively.

 Representatives of 5 other countries spent more than 1 bln roubles: Mexico – 2.2 bln (x7.2 growth), the UK – 1.9 bln 
(x1.9 growth), Argentina – 1.1 bln (x9.5 growth), Germany – 1.1 bln (x1.4 growth) and Brazil – 1.0 bln (x6.7 growth).

 Holders of 75% of foreign cards only made transactions in a single city out of the 11 hosts, 15% of cards were used in 
two cities, and 10% – in three or more cities. 

 One Chinese bank card was used to make transactions in 11 Russian cities.

Nikolskaya Street in the centre of events

 During the tournament, the foreign card turnover of Sberbank’s acquiring network on Moscow’s Nikolskaya St. increased 
by almost 3.5 times and amounted to 220 mln roubles. The peak of transactions was recorded on 18 June, when clients 
spent 12.5 mln roubles.

 The average bill on Nikolskaya St. was 8,800 roubles vs. 6,500 roubles during the previous period. But there were some 
exceptions. For example, on 16 June residents of Qatar spent 8 mln roubles on four purchases. Cardholders from China 
spent the most on Nikolskaya St. – 50 mln roubles, followed by Mexico – 22 mln roubles, the US – 16 mln roubles, and 
Qatar – 12 mln roubles.

Cash is not king

 ATM cash withdrawals accounted for 8.2% of all expenses, whilst currency exchange accounted for 6%. 

 The share of cash-free expenses in Sberbank’s acquiring network for European cards amounted to around 70%; for 
North and South America it came in at approximately 90% (Brazil was the champion with a 96% share of cash-free card 
turnover). The share of cash-free transactions for Chinese cards was 94%.

 Visitors from the CIS and Africa continue to prefer cash.

 Scandinavian guests had an unexpectedly high share of cash expenses. Around 15% of expenses made by fans from 
Norway and Sweden involved ATM withdrawals.
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*A unique bank card is a card that was used to make at least one transaction during the analysed period. 
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What did they buy?

 The largest item of expenditure was hotels, which earned 5 bln roubles. The overall figure was actually even 

larger as fans made use of a diverse range of accommodation and didn’t always pay using their cards or roubles. 

Many bought package tours in advance or used international booking systems.

 In second place were restaurants, where 4.3 bln roubles were spent. If the 1.8 bln roubles that were spent on 

fast food is added to this, then the total sum of 6.2 bln roubles exceeds hotel expenses.

 Cafes, restaurants and souvenirs accounted for the lion’s share of expenses made by representatives of almost 

every country – around 45-50% (with no clear favourites or outsiders).

 Transport accounted for 4-6% of guests’ expenses (Israel was an exception with 12%).

 Airlines received 1.377 bln for their services, an increase of 2.46 times vs. last year.

 Fans had a rather healthy tournament. They spent 470 bln roubles in drugstores, which only equals growth of 5% 

year-on-year.

 The biggest surge in expenses involved sports goods. They were purchased 9.2 times more often than in 2017. 

Foreign fans spent more than 3.4 bln roubles on this item of expenditure.
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Breakdown of foreign card expenses

Main items of expenditure, bln RUB Change vs. 2017, times
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Most popular items of expenditure: hotels (5 bln), restaurants (6.1 bln) and airlines (1.4 bln)
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 Even if the two largest items of expenditure – accommodation and food – are analysed it is possible to highlight 

clear specifics in terms of consumption.

 Representatives of countries with the highest per capita income didn’t economise on comfort.

 The share of hotel expenses of guests from the US, UK, Germany and Austria exceeded 20% of their total expenses. 

In this area they overtook guests from Latvia, Belarus, Estonia and Ukraine by more than four times, whose main 

share of expenses involved supermarkets.

How fans from specific countries spent their money

 A fifth of overall expenses on restaurants and souvenirs were made by US cardholders – 713.76 mln and 176 mln 

roubles, respectively.

 Cardholders from China and Qatar spent 26% and 45% on clothes, respectively. For US and European cards this only 

totalled 10-15%.

 Fans from China were unique in their preference for buying jewellery and watches. Chinese cards accounted for 

65.1% of expenses on cosmetics (451.27 mln roubles) and 38.6% of demand for jewellery (404.2 mln roubles).

Who isn’t used to economising?

The breakdown of demand for goods and services by country is quite clearly split in subgroups.
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Dynamics of expenses by country and date, share of overall expenses

 The group stage was taking place during this period and the fans could almost certainly support their teams.

 A bit earlier than this representatives of three teams significantly increased their expenses: South Korea, Saudi Arabia, 

and Portugal.

 Judging by their expenses, people from Middle Eastern and African countries left Russia rather early.

 The fans of teams that got through to the knockout stages spread their expenses more evenly, as well as visitors from 

Germany, Spain and Brazil. It’s possible that people from these countries assumed their teams would do well, so they 

planned longer trips to Russia or arrived later than other fans.

 The map of expenses also shows the change of fan activity during days when teams made big wins and after they were 

knocked out. Croatians, for example, spent actively on 18 June and 9 July.

Calendar of expenses

The lion’s share of expenses – 36.5% – were made on the week of 18-24 June, with clear surges at the start (Monday) 

and end (Sunday) of the week.
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Appendix 1. Regions that benefitted the most from World Cup 2018

Region Expenses, mln RUB Change, % vs. 2017

1 Moscow 18,511.29 102.22

2 Saint Petersburg 8,256.21 69.16

3 Krasnodar Region 2,634.87 386.49

4 Sverdlovsk Region 1,226.24 86.89

5 Republic of Tatarstan 1,218.37 144.85

6 Rostov Region 873.76 248.40

7 Samara Region 852.65 364.50

8 Nizhny Novgorod Region 838.66 309.62

9 Kaliningrad Region 537.55 110.15

10 Volgograd Region 290.42 189.56

11 Republic of Mordovia 232.95 1,716.65

12 Chelyabinsk Region 194.26 13.14

13 Moscow Region 91.67 44.02

14 Kursk Region 89.98 20.19

15 Vladimir Region 77.99 27.64

16 Ryazan Region 65.83 65.17

17 Ulyanovsk Region 64.93 44.39

18 Penza Region 59.77 49.37

Total for all regions 38,767.28 +96.50
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Appendix 2. Countries with the most expenses during World Cup 2018

Country Expenses, mln RUB Change, % vs. 2017

1 US 5,608.49 196.87

2 China 4,086.07 59.47

3 Mexico 2,234.21 624.79

4 UK 1,898.32 87.30

5 Argentina 1,132.22 846.30

6 Germany 1,130.24 42.44

7 Brazil 1,003.82 573.28

8 Australia 896.57 278.87

9 Peru 813.87 1,718.63

10 France 810.57 56.32

11 Switzerland 780.36 16.03

12 Colombia 658.02 1,469.02

13 UAE 633.84 77.51

14 Saudi Arabia 620.37 1,216.45

15 Sweden 546.71 183.60

16 Israel 528.21 32.42

17 Finland 519.15 26.51

18 Spain 464.08 84.11

19 Egypt 431.18 1,879.53

20 Canada 391.57 96.51
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Appendix 3. Key areas of expenditure for foreign citizens during World Cup 2018

Item of expenditure Expenses, mln RUB Change, % vs. 2017

Hotels 5,014.24 187.30

Restaurants & cafes 4,264.05 177.84

Clothes 3,605.69 103.05

Sports goods 3,403.81 818.37

Supermarkets 2,632.69 23.40

Fast food 1,819.54 471.83

Air ticks 1,377.65 145.80

Jewellery & watches 1,167.78 66.12

Souvenirs 920.28 100.73

Cosmetics 781.67 71.06

Special shops 687.15 173.20

Drugstores 470.39 5.44

Service stations 244.09 -43.49

Other 12,378.25 123.69

Total 38 767,28 +96.50


